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Wallpaper’s mission is about Wallpaper’s mission is about Wallpaper’s mission is about Wallpaper’s mission is about inspiring the influential
and our readers are a discerning bunch – they know and our readers are a discerning bunch – they know and our readers are a discerning bunch – they know 
great design and look to Wallpaper* for their monthly great design and look to Wallpaper* for their monthly great design and look to Wallpaper* for their monthly 
hit of the latest international style news. hit of the latest international style news. hit of the latest international style news. hit of the latest international style news. 

In a recently commissioned survey of 4,000 In a recently commissioned survey of 4,000 In a recently commissioned survey of 4,000 
readers, among many interesting facts, we discovered readers, among many interesting facts, we discovered readers, among many interesting facts, we discovered 
that 73% work in the creative industries and that 50% that 73% work in the creative industries and that 50% that 73% work in the creative industries and that 50% 
travel first class, business or premium economy and travel first class, business or premium economy and travel first class, business or premium economy and travel first class, business or premium economy and 
take 11 flights a year. They told us that their favourite take 11 flights a year. They told us that their favourite take 11 flights a year. They told us that their favourite 
creative cities are London and New York, and that creative cities are London and New York, and that creative cities are London and New York, and that creative cities are London and New York, and that 
Brazil and Spain are the creative countries to watch.Brazil and Spain are the creative countries to watch.Brazil and Spain are the creative countries to watch.Brazil and Spain are the creative countries to watch.

 So to celebrate our  So to celebrate our  So to celebrate our December issue (on sale 13 
November), which is all about November), which is all about November), which is all about November), which is all about November), which is all about Entertaining, we asked 
them to name the movers and shakers (living or dead) them to name the movers and shakers (living or dead) them to name the movers and shakers (living or dead) 
of the design world that they would most like to have of the design world that they would most like to have of the design world that they would most like to have of the design world that they would most like to have 
a lunch date with. a lunch date with. Editor-in-Chief Tony Chambers has 
put together the ultimate seating plan with the top put together the ultimate seating plan with the top put together the ultimate seating plan with the top put together the ultimate seating plan with the top 

30 choices and asked our readers where they would 30 choices and asked our readers where they would 30 choices and asked our readers where they would 30 choices and asked our readers where they would 
like to sit. Our dream lunch dates are taken from the like to sit. Our dream lunch dates are taken from the like to sit. Our dream lunch dates are taken from the 
worlds of fashion, architecture and design.

Would Andy Warhol have good table manners?  have good table manners?  have good table manners?  have good table manners? 
Would he make you a ‘superstar’ and invite you to the Would he make you a ‘superstar’ and invite you to the Would he make you a ‘superstar’ and invite you to the 
Factory to shoot a movie? Would you prefer to squeeze Factory to shoot a movie? Would you prefer to squeeze Factory to shoot a movie? Would you prefer to squeeze 
in next to Jonathan Ive so you were privy to Apple's  so you were privy to Apple's  so you were privy to Apple's  so you were privy to Apple's 
latest developments? Would Dame Vivienne Westwood 
delight with her rebellious discourse or would you delight with her rebellious discourse or would you delight with her rebellious discourse or would you 
prefer the more anonymous company of prefer the more anonymous company of prefer the more anonymous company of Banksy? 

See the Wallpaper* table plan below in editor’s notes.
Additionally this issue includes: the history of the Additionally this issue includes: the history of the Additionally this issue includes: the history of the 

cocktail: from Martinis to Mojitos. Top designers take cocktail: from Martinis to Mojitos. Top designers take cocktail: from Martinis to Mojitos. Top designers take cocktail: from Martinis to Mojitos. Top designers take cocktail: from Martinis to Mojitos. Top designers take 
a fresh look at those dusty old games and give us a fresh look at those dusty old games and give us a fresh look at those dusty old games and give us 
something exciting to play with, including an something exciting to play with, including an something exciting to play with, including an something exciting to play with, including an 
impossible jigsaw puzzle. We lay the most beautiful impossible jigsaw puzzle. We lay the most beautiful impossible jigsaw puzzle. We lay the most beautiful impossible jigsaw puzzle. We lay the most beautiful impossible jigsaw puzzle. We lay the most beautiful 
tables and show you how to make a great waffle.tables and show you how to make a great waffle.tables and show you how to make a great waffle.tables and show you how to make a great waffle.

Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you Let Wallpaper* entertain you 
with the ultimate lunch datewith the ultimate lunch datewith the ultimate lunch datewith the ultimate lunch datewith the ultimate lunch datewith the ultimate lunch datewith the ultimate lunch date
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For further information, please contact Wendy Brierley, 
Marketing Manager, Wallpaper* magazine 
Tel: 44.20 3148 7725
E-mail: Wendy_Brierley@wallpaper.com

Editor's notes


