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Wallpaper* appoints new Watches & Jewellery team

Wallpaper* has strengthened its watches and
jewellery team with a number of major new
appointments. Caragh McKay, now Watches

& Jewellery Director, will be working alongside
Jewellery Editor-at-Large, Franceline Prat and
Ursula Geisselmann who is now Women'’s Fashion
& Jewellery Editor. Mathew Stevenson-Wright has
also been appointed as Men'’s Fashion Editor.

The changes show the brand’s commitment to
the watches and jewellery industry and reinforces
Wallpaper's fashion offering.

Wallpaper* Editor-in-Chief Tony Chambers says:
‘Caragh, Franceline and Ursula have exceptional
credentials and will provide the highest quality
watch and jewellery content for Wallpaper*.’

Caragh McKay comments: ‘Working for a magazine

with such a strong design emphasis has given me
an amazing opportunity to showcase watches and
jewellery in a completely different way.’

For more information, interview
and image requests, contact:
Caroline Sampson, Marketing Manager

T: 44.20 3148 7712 E: caroline_sampson@wallpaper.com

www.wallpaper.com @WallpaperMag

About Wallpaper*

Truly international, consistently
intelligent and hugely influential,
Wallpaper* is the world’s most
important design and style magazine.
It attracts the most sophisticated
global audience by constantly
pushing into new creative territories
and ensuring its coverage of
everything from architecture to
motoring, fashion to travel, and
interiors to jewellery remains
unrivalled. Wallpaper* has readers

in 93 countries and has enjoyed
unparalleled success in reaching the
design elite right across the globe.

To Wallpaper*, the world is one
seamless marketplace, where
consumers flit from one destination
to the next, easily cross physical
borders and cultural divides, and
flirt with a variety of different brands,
both established and undiscovered.
With 12 themed issues a year, a
limited-edition cover by a different
artist or designer each month, over
730,000 Twitter followers and

a monthly iPad edition, Wallpaper*
has evolved from style bible to
internationally recognised brand.



